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SMS (Short Message Service)
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MMS (Multimedia Messaging Service)

- EEEETOEFX—)LITIEW
+ OMA (Open Mobile Alliance) DIZX#EFR &
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KICE T BMMS

- NTT DoCoMo

v MMSIERTR— K~
v iE—R =2 NTTOHBE X —)L (MMSOXIHTiR 1)
v spE—RK = &FX—)JL

- Softbank

v SIX—)L=MMS
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IM (Instant Messenger)
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C/SEIM

- LINE (H&)
- WhatsApp Messenger (77 XU 77)

v FacebookhEB X%z 3k (2014/02)
- WhASN—7 (EFE)
- WeChat ({g) (FRE)
- QQ (FE)
+ Snapchat (77X ') 73)
- Viber (F70X)

v ZRHE (2014/02)
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+ Skype (77X U A)
v ARIEIANZY
v Microsoft " EI¥ (2011/10)

- |P Messenger (HA)
v LANTHIHT %

- Firechat (7 XY 73)
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GLOBAL REACH OF MESSAGING APPS

Q2 0 ¢ O @&

FB Msngr KakaoTalk Pinger WeChat

m= 0 1% 1% 8%" 1% 9%
o [+l 1% 1% 2% . 2% 18%
g SE 15% . 1% . 1% 49%
B 19% 1% 4% . 5%
g = 96%
5 32% . 4% 90%
2
S 21% . 26% 96%
L
Bl 1% . 14% 94%
. 20% . 1% 91%
8 =  13% . 44% 99%
N I 19% 1% 17%
i1 3% - 3% - S 03%
| 2% 1% . 3 1%
s 2% 3% 46% . s3% a3
<
i @ 18% 9% 71% . 6% 8%
. 6% (3 1% . . 3%

Data: Reach (monthly active users) of messaging apps in each given country, among iPhone (OnaVO |ﬂS|g htsgﬁl 7\ 20 1 3/06)

users in June 2013,
* Pinger doubles when factoring in all iOS devices (iPhone, iPod Touch, iPad)



SNS (Social Networking Service)

- Facebook
v 7074 71—#E 128 AN (2014/03)

v BERDO7 VT4 71—5# 12,1005 A (2013/09)

- Twitter
v 70T+« 71— 2841008 AN (2013FTF—%4)

v BERO7Z U T4 71— 217585 A

- Google+
v 70T+ 71— 5E 4,000 A (2013/10)

- Instagram
v 7O T4 71— 2EARE (2014/03)
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- Blog
v 20055 BRI 71T
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.+ SNS
v 20051 S G
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